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Introduction
This survey grew from an interest in gauging how a
company’s giving plan can help it meet its income, HR, and
market share goals. I have long believed that effective and
strategic philanthropy is a win-win-win: for the local
community, for the business owners, and for employees.
- Lisa Rodman, Principal and Founder, Rodman & Associates

Many companies give back to the
community – but how do they give?
While giving is an integral part of life for
central Texas, there was no data on how local
businesses–large or small–were involved in philanthropy.

This study is designed to understand how companies give back, how
they engage their employees in giving, and which organizations they support.
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Executive Summary
The report’s ﬁndings showed that regardless of the size of the company, the number of
its employees, the size of its donations, or the type of community support it provides
(grants, gifts of product, or volunteer hours) Central Texas businesses recognize that a
reputation as a good corporate citizen helps to recruit and retain employees, increase
market share, deepen ties with customers, and satisfy investors.

The Study's Findings

95%
of companies made a
>8 7 % monetary donation in 2014
of companies reported providing
66% volunteer hours in the community
of companies indicated they
give back to the community

Additional Noteworthy Findings
The primary cause areas supported are Education (71%), followed by Health and
Wellness (60%), and Human Services (60%).
When asked to select their motivations for giving, altruism/supporting the community
was ranked as the primary motivation (78%), followed by building the corporate brand
(45%), and attracting/retaining employees (30%).
Many companies indicated that they choose to support nonproﬁts that align with their
business goals and markets, e.g. ﬁnancial literacy at banks, environmental causes at
green energy companies, and STEM education at engineering ﬁrms. Philanthropy can be
closely aligned with an organization’s target market and enhance their marketing efforts.
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Quotes from Selected Companies
Quality Seafood has been blessed by the generous support of our neighbors, friends and family for 77
years. We are fortunate to be able to give back in our community where love, time and money are needed.
One of our favorite quotes is from William James: ‘Act as if what you do makes a difference. It does.’
We know that we can't ﬁx all the hurts and pains, but we would like to believe that we can make a small
difference.
- Carol Huntsberger, Proprietor, Quality Seafood
Our Vision Statement at BBVA is this: At BBVA, we work for a better future for people. This is true for
all the people with whom we come in contact every day – clients, employees, and all stakeholders – and is
especially true as we work for a better future for people in our city.
We believe we have a responsibility to use our resources for the beneﬁt of Austin and its residents.
Addressing key issues of affordable housing, community economic development, and ﬁnancial literacy are
central to creating social and economic prosperity for everyone in the city.
We believe that the strategic investments of our bank and our foundation, and the ﬁnancial donations and
volunteerism of our employees, underscore our pledge to doing business in Austin in a responsible way.
- Joe Petet, Austin CEO, BBVA Compass

At Dell, we believe technology combined with expertise can solve many of the world’s most pressing
issues and transform the communities we serve. We also recognize that a signiﬁcant percentage of
society lacks access to technology. Engaging future generations with technology at a young age is critical
to developing the next generation of business leaders. That’s why at Dell, we contribute our dollars, time
and expertise to bring technology access and education to underserved children around the globe with
the ultimate goal of supporting 3 million youth by 2020.
- Trisa Thompson, Vice President of Corporate Responsibility, Dell

At SunPower, we create an environment that inspires our customers, employees, and communities
through action based efforts. The SunPower Foundation offers our employees an avenue to give back
either through employee cash grants to charities of their choice or through our employee citizenship
efforts that the SunPower Foundation funds. We believe that these efforts empower our employees to
act as citizens in their local communities to aid in awareness of environmental and alternate energy topics
as well as respond to recovery and rebuilding efforts in areas where SunPower has a business presence.
- Kris Ingle, Director - Human Resources, SunPower

At Austin Dumpster Service, we are committed to the growth and success of the economy of Austin and
surrounding areas. We have donated our dumpsters to a local Boy Scout Troop’s annual Shred Day
fundraiser, to a troop to transport their bikes to a large mountain bike campout, and several different
community cleanup events. We’re raising our families here because of our deep roots in the area and our
desire to see it thrive, and we’re proud to be able to help provide service to those who are in need in their
community. We ﬁrmly believe that for every step you take climbing the mountain of your life's journey you
should always look behind and see who might need a helping hand.
– Jeff
Je Beneski, Owner, Austin Dumpster Service
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QUESTION 1

How does your organization give?
Charitable giving can take many forms.

While monetary donations topped this list, a majority of
companies also indicated that they donated employee
volunteer hours and their products or service.
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Other forms of giving included hosting food drives or providing training to nonproﬁts. One
architectural ﬁrm indicated that they donated their time to city landscaping and planning projects
– again highlighting that giving back can be done in a way that directly correlates to their industry.

Small Companies

Small companies were most
likely to respond that they didn’t
have a formal giving program.
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Medium Companies

Medium-sized
companies
were more likely to donate
volunteer hours and money,
products, or services.

Large Companies

Monetary
donations
and
volunteer hours were ranked
equally, and none indicated that
they didn’t have a giving program.

RODMAN & ASSOCIATES

QUESTION 2

How do you engage employees in your philanthropy?

Volunteering

(in a group or individually) topped the list
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The ‘other’ responses included allowing employees to choose with which organizations to partner.

Small Companies

Small companies made up a
larger proportion of the
Not Applicable response.
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Medium Companies

Medium companies overwhelmingly answered group
volunteering - about 31%
higher than the average for
all companies.

Large Companies

Workplace giving and encouraging
board service ranked above individual
volunteering, although group volunteering was still top-ranked. These
organizations were also almost twice as
likely to indicate that matching funds is
part of their company giving.
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QUESTION 3

Do you track volunteer hours?
If so, how many hours did your company log in 2014?

17.0% YES
and we don’t plan
33.0% NO to in the future
but we plan to
50.0% NO in the future
All data:
Total number of volunteer hours

850,057

Average hours per company

60,758

Median hours per company

950

There is a large outlier in this data,
and with that outlier removed:

Total number of volunteer hours

111,057

Average hours per company

8,542

Median hours per company
compa

900

In total, these 106 companies donated 21,251

40-hour workweeks of volunteer time – or 408 years – just in 2014 alone.
This underscores the impact companies can have, by pooling efforts among their employees.
Predictably, half of small companies indicated that they had no tracking and didn’t plan to in
the future. Medium-sized companies were evenly split between tracking hours and not
planning to. Only 15% of large companies indicated they didn’t track hours and don’t plan to.
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QUESTION 4

What types of organizations does your company support?
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Education, health and wellness, and human services
were the leaders when it came to which organizations are supported.

This was largely evenly distributed regardless of company size, but large companies
were the most likely to support education.
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QUESTION 5

Please rank the importance of your
key goals and motivations for giving
As is befitting to companies that choose to give,

impact on revenue and monetary impact was ranked lowest.
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Small Companies

Medium Companies

Large Companies

Here, small companies
ranked ‘increase revenue
and market share’ above
‘enhance employee skills’.

Medium-sized companies
put a little more stock into
attraction and retention,
but not enough to rank
higher than the overall
average.

For large companies, they
ranked ‘increase revenue
and market share’ twice
as low as the overall
average.
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How
many
employees work at your
QUESTION
6
company
centralwork
Texas)?
How many (in
employees
at your company?
(in central Texas)




























The small, medium, and large company groupings used to evaluate
the answers fell along the following staff sizes and revenues:

Small company

Medium company

Large company

1-50 employees (54%)

51-500 employees (33.3%)

>500 employees (12.7%)

<$1 MM revenues (33.7%)

$1–50MM revenues (38.8%)

>$50MM revenues (27.6%)
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What
your company revenues?
QUESTIONare
7

What are your company revenues?
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Conclusion
Successful business leaders will tell you that their customers

are much more than business contacts - they are friends and
neighbors. We all call Central Texas home, and whether local
businesses are cleaning up neighborhood parks and school yards,
neutering and re-homing stray animals, or sponsoring art exhibits and
cultural performances, we are a stronger community because of it.
Austin continues to be ranked as one of the top cities nationally when
it comes to lifestyle, economic strength, health, and quality of living.
By giving back to our community, we make it a better city for all.

Rodman & Associates would like to thank Austin Gives, the United Way for Greater Austin, the
Austin Chamber, and the Entrepreneurs Foundation for their assistance in distributing this survey.
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