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For the third year in a row, our Survey of Corporate Giving provides critical insights into 
philanthropy among companies in Austin and Central Texas. Our survey was distributed 
to hundreds of local businesses to gauge not only how much these organizations are 
contributing to nonprofits, but in what ways and to which types of causes. 

In 2017, participation in our study grew to more than 250 survey respondents, a 115 percent 
increase over last year’s participation – widening the scope of responses and adding more 
depth to the statistical results. 

Once again, our sincere thanks to Austin Gives, a program of the Greater Austin Chamber of 
Commerce, for partnering in our outreach efforts to area businesses. Our special thanks also 
to Austin Mayor Steve Adler for his email invitation to companies to participate.

We encourage you to share the Rodman Report and its findings with your colleagues, 
employees, and your fellow Central Texans – both in the business and nonprofit realms. 
In Central Texas, giving back is an integral part of life. The insights in this report provide 
takeaways for all of us, helping to move the bar forward for corporate philanthropy in our 
amazing community. 

– Lisa Rodman, Principal and Founder, Rodman & Associates

Welcome to the 2017 

Rodman Report 

A Survey of Corporate Giving in Central Texas



Among the 250 companies from Central Texas that we surveyed, nearly all (more than 96 percent) 
indicated that their company gives back in some way. This philanthropy can take different forms, 
including monetary donations, employee volunteerism, donation of the company’s products or services, 
and/or donation of another company’s products or services. Fewer than 4 percent responded that they do 
not have a giving program at this time.

Executive summary

A majority of companies (71 percent) have philanthropic/
giving budgets, compared to 21 percent that do not. About 
8 percent of respondents weren’t sure if their company has 
a philanthropic/giving budget.

Among companies with a philanthropic/giving budget, 59 
percent saw those budgets increase from 2015 to 2016.
TREND: Budgets continue to grow -- in last year’s survey,
giving budgets increased at 63 percent of companies.

Growing budgets

The types of organizations that companies were most likely to support are 
those involved in education (70 percent), human services (58 percent) and 
health and wellness (55) percent. TREND: These three were also the top causes 
in 2015 and 2016.

When asked to rank their reasons for giving, most companies reported 
1) support of the community/altruism as their top motivation, followed by: 
2) build brand and corporate image; 3) employee attraction and retention; 
4) enhance employee skills; 5) increase revenue and market share.  

Who companies support (and why)

Philanthropic/giving decisions are still most likely to be made 
by ownership (44 percent).

In most other cases, efforts are led by directors/executives 
(17 percent), marketing/public relations (14 percent) or are 
employee-driven (12 percent).

The decision makers



How companies give
The leading method through which organizations give is cash gifts (74 
percent). Group volunteering is encouraged/organized in nearly two-
thirds (65 percent) of companies. 

Most companies cited monetary donations (80 percent) along with 
volunteer hours (73 percent) as among their methods of giving. 

TREND: This year marks a notable decrease in the percentage of companies that cite volunteer 
hours as a method of giving, down from 86 percent in 2016 and 88 percent in 2015

2015 2016 2017



More than two-thirds (67 percent) of companies surveyed engage 
their employees through group volunteering, while 59 percent 
provide time off for individual volunteering. More than half 
encourage nonprofit board service (52 percent). 

Only 31 percent of companies track employee volunteer hours. 

TREND: While group volunteering is still the leading way companies engaged 
employees, this metric decreased from 77 percent in last year’s study.

Companies promote
volunteerism 

2015 2016 2017



THE COMPANIES
As in previous years, most survey respondents represent small companies, with 1-10 
employees (30 percent) or 11-50 employees (19 percent) – followed closely by medium-
size companies with 51-200 employees (17 percent). However, there was an increased 
number of participants (8 percent) from large corporations with more than 5,000 
employees (compared to 3 percent in 2016).

The highest percentage of companies (25 percent) reported annual revenues of less 
than $500k. However, 18 percent reported revenues between $1 million - $5 million.
In regard to industry, the highest percentage of respondents identified as business 
& professional services organizations (20 percent). The next-highest industries were 
finance & insurance (15 percent) and real estate & construction (11 percent). Overall, 
more industries were represented this year: Companies from 18 different industry 
groups participated, compared to 15 in 2016.

INFOGRAPHIC
“Central Texas Companies: Philanthropy by the Numbers” provides a unique illustrated 
look at some key highlights from the 2017 Rodman Report. The infographic is available 
for download at RodmanReport.com.

METHODOLOGY
The Survey of Corporate Giving in Central Texas was conducted online from January 
10-31, 2017. Owners and representatives for companies in the Central Texas area were 
invited via email to take the 15-question survey using web-based survey provider 
SurveyMonkey.com. We received 255 responses – five of which were excluded from 
our statistics as organizations that are not based in (nor have a substantial presence in) 
Central Texas. The results from the remaining 250 survey responses were compiled and 
analyzed for this report.



71% YES

21% NO

8% UNSURE

A majority of companies (71 percent) have philanthropic/giving budgets, compared to 21 
percent that do not. About 8 percent of respondents weren’t sure if their company has a 
philanthropic/giving budget.

Respondents that answered “yes” were asked to answer a follow-up question (See Question 2).

QUESTION 1:

Does your company have a 
philanthropic/giving budget?



QUESTION 2:

From 2015 to 2016,
did your philanthropic/giving budget:

Among companies with philanthropic/giving budgets, nearly two-thirds (59 percent) saw 
those budgets increase from 2015 to 2016. As this percentage is similar to last year, we 
can conclude that giving (in its various forms) continues to increase among companies in 
Central Texas.

4% - Unsure

33% - Remain the Same

4% - Decrease

59% - Increase



This question allowed for multiple answers, as many companies give in different ways. In this year’s 
survey, the most highly cited method of giving was monetary donations (80 percent), followed by 
volunteer hours (73 percent).

More than half (57 percent) of respondents reported that their company donates its products or 
services, while 21 percent donate other products or services. Some of the other ways of giving 
include: 

• Educational resources/financial classes/services
• Host a charity golf tournament
• Share office space with non-profits
• Creating scholarship and grant programs
• Reduced fees for company services based on financial need
• Contributing through a corporate foundation

QUESTION 3:
How does your organization give?

80% - Monetary donations

73% - Volunteer hours

57% - Donation of my company’s products or services

21% - Donation of other products or services

8% - Other

4% - We do not have a giving program at this time 



More than two-thirds (67 percent) of companies surveyed engage their employees through group 
volunteering, and 59 percent provide time off for individual volunteering. More than half encourage 
nonprofit board service (52 percent). Over 40 percent promote workplace giving (through payroll 
or other company sponsored campaigns), while 27 percent provide matching funds for employee 
donations. 

Among these findings, the fact that more than half of companies encourage their employees to 
pursue nonprofit board service brings up an interesting issue: Many nonprofits in Central Texas 
have reported that it is difficult to find interested and qualified board candidates. This could 
mean that 1) companies’ encouragement is not having the desired effect; or 2) few employees are 
actually interested in nonprofit board service; or 3) employees aren’t being connected with the right 
opportunities.

QUESTION 4:
How do you engage employees in your philanthropy?

67% - Group volunteering 

59% - Individual volunteering

41% - Workplace giving

27% - Matching funds

52% - Encourage nonprofit board service 

14% - N/A



QUESTION 5:

Does your company track volunteer hours?
Only 31 percent of companies said they track employee volunteer hours – a lower percentage than 
in last year’s survey (39 percent).

Tracking volunteer hours is an important way to quantify this method of giving and communicates 
one of the important ways that companies contribute to nonprofit causes.

5% UNSURE

64% NO

31% YES



Companies that track their volunteer hours were asked to provide their organization’s hours from 
last year. It’s worth noting there was a large outlier this year (4 million hours), in addition to several 
other large totals. The sum of the responses is 4,988,194 hours – but with the outlier removed, the 
total is 988,194 hours – still more than 112 years’ worth of donated manpower. In monetary terms, 
this represents $23,281,850, according to the Internal Revenue Service’s current recognized value of 
$23.56 per hour of volunteer time.

The total is a significant increase over previous years, which is likely explained by 1) higher survey 
participation; and 2) a higher number of large corporations among the survey respondents
(see page 2).

QUESTION 6:

How many volunteer hours did your 
company log in 2016?

998,194 
TOTAL HOURS



QUESTION 7:

What type of organizations does your 
company support?
Respondents were asked to select which types of organizations their company was most likely 
to support, with multiple answers allowed (since most companies contribute to more than one 
cause). Consistent with our previous studies, education (70 percent), human services (58 percent) 
and health and wellness (55 percent) were identified as the causes most likely to garner corporate 
support.

At the other end of the spectrum, the group that showed the lowest response (11 percent) were 
international NGOs (non-governmental organizations). Religious organizations were the next-
lowest group (21 percent).

15% - Other

21% - Religious

44% - Military veterans

11% - International NGOs

58% - Human services

55% - Health and wellness

35% - Environmental 

70% - Education

42% - Arts and culture

36% - Animal welfare



In our survey, we ask companies to rank their reasons for giving (from among five choices). For 
the past three years, the results have been consistent: Most companies reported 1) support of the 
community/altruism as their top motivation; followed by 2) build brand and corporate image; 3) 
employee attraction and retention; 4) enhance employee skills; 5) increase revenue and market 
share. 

QUESTION 8:

Please rank the importance of your 
company’s key goals/motivations for giving.

0  1  2  3  4  5

Support the community/altruism

Build brand and corporate image

Employee attraction and retention

Enhance employee skills

Increase revenue and market share



The leading method through which organizations give is cash gifts (74 percent). Group volunteering 
is encouraged/organized in nearly two-thirds (65 percent) of companies. Also, a majority of 
companies have formal philanthropic/giving strategies (54 percent), provide in-kind donation of 
products or services (also 54 percent), and include philanthropic/giving language in their corporate 
value statements, employee handbooks, and/or other materials (53 percent).

QUESTION 9:
In what ways does your company engage in philanthropy?

54% - Company has a formal philanthropic/giving strategy

52% - Company includes philanthropic/giving language...

65% - Group volunteering is encouraged and organized

74% - Company makes cash gifts

16% - Company has a corporate foundation

33% - Employees are provided paid leave for volunteer opportunities

54% - Company provides in-kind donation of products or services

25% - Company matches funds for employees’ charitable donations



Philanthropic/giving efforts are still most likely to be led by ownership (44 percent). In other cases, 
efforts are usually driven by directors/executives (17 percent), marketing/public relations (14 
percent) or are employee-driven (12 percent).

It is critical for nonprofits and other fundraising groups to understand who the most likely 
corporate gatekeepers are when it comes to philanthropy. Also, this year’s survey added “employee-
driven” as a new option, and it is telling that a notable percentage of companies do let employees 
take the lead. The message is that employees should feel empowered to help lead – or at least be 
involved in – a company’s philanthropic decisions.

QUESTION 10:

Who, or which department, spearheads your 
philanthropic/giving efforts?

2% - Don’t know

12% - It’s employee-driven

5% - Mid-level managers

14% - Marketing/public relations

8% - Human resources

17% - Directors/executives

44% - Ownership



Most survey respondents represent small companies, with 1-10 employees (30 percent) or 11-50 
employees (19 percent) – followed closely by medium-size companies with 51-200 employees (17 
percent). Notably, there was an increased percentage this year (8 percent) in participants from large 
corporations with more than 5,000 employees (compared to 3 percent in 2016).

QUESTION 11:

How many employees work at your company?

Don’t know

5000 +

1001-5000

501-1000

201-500

51-200

11-50

1-10



The highest percentage of respondents identified as business & professional services organizations 
(20 percent). The next-highest industries were finance & insurance (15 percent) and real estate and 
construction (11 percent). Overall, more industries were represented this year: companies from 18 
different industry groups participated, compared to 15 in 2016.

QUESTION 12:
What is your company’s primary industry?

Advertising & media  

Arts, culture & entertainment 

Business & professional services 

Computers, IT & technology 

Employment & staffing  

Engineering  

Family, community & non-profit 

Finance & insurance  

Government & education  

Health care  

Home & garden  

Industrial & manufacturing  

Lodging, travel & tourism  

Personal services & care  

Public utilities & environment 

Real estate & construction  

Restaurants, food & beverages 

Shopping & specialty retail  

Sports & recreation  

-------------------------------------------------------------------------------------5.4%

------------------------------------------------------------------4.8%

------------------------------------------------------------19.9%

---------------------------------------------------------------------7.0%

--------------------------------------------------------------------------------0.5%

-------------------------------------------------------------------------------------------------------3.8%

-------------------------------------------------------------1.6%

-----------------------------------------------------------------------------------15.1%

----------------------------------------------------------------------------1.1%

---------------------------------------------------------------------------------------------------------7.0%

----------------------------------------------------------------------------------------------1.4%

-----------------------------------------------------------------------2.2%

---------------------------------------------------------------------------3.8%

-------------------------------------------------------------------------------2.2%

------------------------------------------------------------------1.1%

------------------------------------------------------------------------11.3%

------------------------------------------------------------------7.0%

-------------------------------------------------------------------------3.2%

----------------------------------------------------------------------------------------1.6%



The highest percentage of companies (25 percent) reported annual revenues of less than $500k. 
However, 18 percent reported revenues between $1 million - $5 million.

QUESTION 13:
What are your company’s annual revenues?

Less than $500k

$500k - $1 million

$1 million - $5 million

$6 million - $50 million

$50 million - $100 million

More than $100 million

Don’t know, or prefer not to disclose



In their own words
We reached out to some of the survey participants for thoughts on their company’s 
philanthropy. With their permission, we share a few of their responses:

Our company’s mission is “to make people’s day!” We make memories with our community by sharing our 
product, sales, and time with local nonprofits as well as families and individuals who ask for our help. Our 
employees are given a safe, organized environment to volunteer and experience how their personal efforts impact 
our community. Our community understands we are strongly invested in its well-being and feels comfortable 
requesting our assistance in hard times and celebrating with us during the good times!

- Denise Malek, Office Manager and Donations Director, Amy’s Ice Creams

Our workforce tends to be younger (ie, Millennials) and providing meaningful volunteer opportunities greatly 
helps with morale, culture and retention.

 - Mason Ayer, Chief Executive Officer, Kerbey Lane Café

It gives us an edge.  We compete in the market in a different way allowing us not to compete on price alone.  
We have something no other roofing company has.  Free roof give aways to community members in need built 
right into the business plan.

 - Christine Bowen, Communications Director / Owner, Austin Roofing and Construction

Corporate philanthropy provides tremendous benefits that impact our very small business, including a more 
engaged workforce, increased satisfaction, lower turnover, and higher performance. It’s an opportunity for us 
to engage as a team in a unique and fulfilling way!

 - Sharon Schweitzer, Founder and President, Protocol & Etiquette Worldwide

We are committed to the communities we serve, which very often are the same communities our employees 
live in. Giving back through donations and volunteer service is part of being a good neighbor, supporting the 
growth and development of the local community.

 - Kate Schlienger, Director of Community Engagement, VERTS Mediterranean Grill

SunPower Giving – which includes volunteerism, donation matching, grants and discounted products for 
non-profits, enables employees to give their time, expertise, funding and SunPower technology to help 
communities worldwide. 

 - Erin Mulligan Nelson, Chief Marketing Officer, SunPower Corporation



We appreciate your help distributing the Survey of Corporate Giving:

Austin Gives

Austin Chamber of Commerce

Austin Technology Council

Real Estate Council of Austin

Home Builders Association of Greater Austin

Greater Austin Asian Chamber of Commerce

Greater Austin Hispanic Chamber of Commerce

Greater Austin Black Chamber of Commerce

Austin Gay & Lesbian Chamber of Commerce

Georgetown Chamber of Commerce

Round Rock Chamber of Commerce

Cedar Park Chamber of Commerce

Bastrop Chamber of Commerce

Dripping Springs Chamber of Commerce

Pflugerville Chamber of Commerce

Lake Travis Chamber of Commerce

Leander Chamber of Commerce

Special thanks to our partners...



About Rodman & Associates

About
Lisa Rodman
Lisa Rodman is a 20-year 
veteran of the nonprofit arena 
and principal and founder of 
Rodman & Associates, where she 
advises and supports individuals, 
businesses, and foundations on 
philanthropic initiatives and 
partnerships. Lisa pulls from her 
extensive career in the charitable 
sector, corporate philanthropic 
initiatives, gift management, 
compliance, and years of 
experience assessing impact to 
achieve meaningful results both 
domestically and internationally.

Rodman & Associates are seasoned professional philanthropic advisors dedicated to helping 
organizations, large and small, make their philanthropic mark. Our goal with each client is two-
fold: 1) to help you clarify and formalize your objectives for giving; and 2) to use our extensive 
knowledge of local, national and international nonprofits to find the best philanthropic fit for your 
organization. Rodman & Associates assists philanthropic businesses by connecting them with vetted 
nonprofit programs, building partnerships that are congruent to company culture and goals.
We also help individuals and families build strategies for philanthropic giving. From a one-time 
gift for tax purposes to establishing a corporate or family foundation, Rodman & Associates 
professionalizes the process through personalized interviews, counsel, and assessments to customize 
philanthropy that’s right for you.

We are accustomed to helping organizations of all types and industries, from national corporations to 
small businesses. We have also worked with high-profile political figures, professional sports players, 
entertainers and other well-placed individuals. Rodman & Associates respects each client’s privacy 
and routinely signs confidentiality agreements.


